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S
heridan has embraced a dis-

tinctive approach to furthering 

creativity and innovation, which 

involves the integration of creative 

engagement campus-wide, includ-

ing a unique approach to Scholar-

ship, Research and Creative Activities 

(SRCA). Integral to Sheridan’s SRCA 

activities is the engagement of our 

students and professors, and the com-

munities we serve. 

Research partnerships at Sheridan  

are beginning to take a bold 

new form – one where projects 

go beyond contract research and 

become part of long-term public/

private partnerships with industry 

and community. At our Centres of 

Expertise, the roles of our external 

partners are increasingly shifting 

from clients to collaborators and 

champions on major initiatives that 

bring benefits to both parties. These 

synergies have been bolstered by 

our ability to effectively match 

small and medium-sized businesses 

with the right research teams, and 

help them tackle the right prob-

lems – leading to our ranking by 

Research Infosource this year as the 

#1 college for number of research 

projects completed. 

Our philosophy is to identify and 

nurture partnerships that not only 

help our industry and community 

partners solve a technical or business 

challenge, but also create the best 

possible learning opportunities for 

the students who drive the project 

forward. 

We work closely with our part-

ners to strategically define the right 

problem to solve, and then use tools 

such as creative problem-solving 

methodology and multidisciplinary 

teams to tackle the challenge. At 

each stage, our partner provides 

feedback and input. The outcome 

is an enriched experiential learning 

opportunity for students and profes-

sors that adds value for our partners.

This approach has allowed us to 

grow dynamic, multifaceted partner-

ships with organizations of all sizes 

that feed back into the curriculum 

and enhance our students’ profes-

sional education as our partners 

become more involved. 

As an example of this syner-

gy at work, Sheridan’s Centre for 

Advanced Manufacturing and 

Design Technologies (CAMDT) 

has built a unique technology play-

ground for its local manufacturers 

and engineering students, enriched 

by the support of leading industry 

partners and an engineering team 

that truly understands how to make 

the most of collaboration. Long-term 

partnerships have been established 

with leaders in the manufacturing 

field who are invested in seeing the 

Centre succeed, and have enhanced 

CAMDT’s preparation of the next 

generation of engineers and the local 

manufacturing community. Through 

rich partnerships with industry lead-

ers like Cimetrix and ABB, who 

share a commitment to support-

ing the local manufacturing sector, 

CAMDT offers a suite of advanced 

additive manufacturing, robotics and 

integrated energy management tech-

nology that is accessible to its SME 

research partners as a way of fur-

thering technology adoption. These 

partnerships often involve multiple 

research projects with CAMDT’s 

engineering students, as well as 

skills training and technology adop-

tion initiatives for local industry. 

CAMDT’s unique facilities are a 

testament to the commitment and 

active role of its industry partners in 

the Centre’s success.

Sheridan recently reached new 

milestones in our partnerships with 

Siemens Canada and Hatch that will 

significantly enhance our ability to 

deliver a premiere undergraduate 

engineering education through applied 

research at CAMDT and the School of 

Mechanical and Electrical Engineer-

ing and Technology’s curriculum.  

Earlier this year, we signed Memoran-

da of Understanding with both compa-

nies that will promote further collabo-

rations to foster innovation through 

research and enhance our engineering 

students’ learning experience. 

Dynamic social innovation part-

nerships are flourishing at Sheridan, 

too. This year, our Centre for Elder 

Research was thrilled to see the 

launch of Spirit50, an initiative 

developed with partner Vintage Fit-

ness over the course of multiple 

projects. Spirit50 allows older adults 

to work with a trainer virtually to 

design customized workout plans 

and receive support for their health 

and fitness goals. The launch of 

Spirit50 represents the hard work 

of 15 Sheridan students from mul-

tiple disciplines, who helped Vintage  

Fitness bring it to life over a span of 

four years. 

Through the dedicated participa-

tion, leadership and support of our 

industry and community partners, 

Sheridan is taking SRCA to a new 

level for our students, professors, and 

communities. As our industry part-

ners take a seat at the planning table 

to help us move forward with our 

innovative approach to invigorating 

SRCA, their involvement is helping 

us mature as drivers of impactful 

change in our communities, and as 

providers of high-quality learning 

opportunities that inspire our students 

to become innovation catalysts them-

selves. We are excited and optimistic 

that this will help improve Canada’s 

innovation performance, and bring 

economic benefit to the country.

Sheridan Takes Research Partnerships to New Heights

Dr. Darren Lawless
Dean of Undergraduate Research 

Sheridan
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At Lakehead University, the 

strength of our research and 

innovation lies within our diversity 

of ideas. Lakehead takes pride in 

instilling a research culture into the 

curriculum from the undergraduate 

to the doctoral level. New questions 

require new ideas and we will contin-

ue to excel at generating these ideas 

through fundamental and applied 

research and meaningful partner-

ships. Global economic prosperity 

will depend upon innovation. Lake-

head is well positioned to be the 

driver of that innovation through our 

strong focus on research and training.

Andrew P. Dean, Ph.D.

Vice-President, Research & Innovation

Lakehead University

The University of Waterloo is 

defining innovation in Canada 

with a unique blend of scholarship, 

real-world work experiences and 

a distinctively entrepreneurial cul-

ture. Universities, especially those 

intensively engaged in research, are 

equipped to bring together the essen-

tial ingredients that will produce 

the type of people the disruption 

economy needs to thrive.

Feridun Hamdullahpur

President and Vice-Chancellor

University of Waterloo

Solutions to daunting global 

challenges – food, water and 

energy security – will not come 

from any one government, univer-

sity or industry but from all of us 

working together in multi-sectoral 

partnerships across national and dis-

ciplinary boundaries. That’s the new 

paradigm needed to make Canada 

the most innovative country in the 

world.
Peter Stoicheff

President 

University of Saskatchewan

Leaders’ Corn

Queen’s distinguishes itself as one 

of the leading research-intensive 

institutions in Canada. The research 

mission is to advance research excel-

lence, leadership and innovation, as 

well as enhance Queen’s impact at 

a national and international level. 

Through undertaking leading-edge 

research, Queen’s is addressing 

many of the world’s greatest chal-

lenges, and developing innovative 

ideas and technological advances 

brought about by discoveries in a 

variety of disciplines.

Dr. Steven N. Liss

Professor and Vice-Principal (Research)

Queen’s University

>>>>>

Promoting Canada’s leading research 
universities, companies, hospitals and 
colleges that are enhancing Canada’s 
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By Debbie Lawes 

M
any believe it to be one of 

the greatest challenges – and 

opportunities – of our time. 

How to turn billions of dollars of research 

spending into solutions that create jobs, 

boost productivity, improve our health and 

wellbeing and safeguard our environment.

Throwing more money at a problem 

doesn’t always work. Neither does a go-it-

alone attitude. Instead, countries everywhere 

have become big believers in the power 

of public-private partnerships to put good 

research to good use.

“One of the best ways to address this 

innovation gap is for academia, government 

and industry, including small businesses and 

start-ups, to work more collaboratively on 

common initiatives,” says Dino Trevisani, 

president of IBM Canada, one of Canada’s 

top 10 industrial research spenders. IBM’s 

model is three-pronged: rapidly transform 

academic innovation into commercial prod-

ucts and services; leverage the global scale 

of companies like IBM; and export these 

made-in-Canada innovations globally.

“Our view can be summed up in four 

words: collaborate, innovate, incubate, com-

mercialize,” he says.

The Southern Ontario Smart Comput-

ing and Innovation Platform (SOSCIP), for 

example, is a collaboration between IBM 

Canada Research and Development (R&D) 

Centre, the Ontario and Canadian govern-

ments, the Ontario Centres of Excellence and 

14 academic partners. SOSCIP makes it pos-

sible for academic and industry researchers 

to share Canada’s fastest supercomputer and 

the world’s largest analytics cloud – rather 

than duplicating expensive infrastructure. 

To date, the partnership has launched 50 

projects in areas as diverse as agile comput-

ing, health, water, energy, cities, mining, 

advanced manufacturing, digital media and 

cybersecurity. It has spun out 38 small busi-

nesses and established a pipeline of nearly 

$2 billion in revenue for these firms. 

One project created a new data manage-

ment platform that will help protect drinking 

water, predict floods and safeguard fragile 

ecosystems along the Grand River, Southern 

Ontario’s longest river. Based on IBM hard-

ware and software, the platform collects and 

analyzes data every 15 minutes from 120 

sensors over 80 square kilometers. Having 

instant access to data will make it possible 

to respond more rapidly to heavy rainfalls 

and other extreme weather events driven by 

a changing climate.

“These breakthroughs will not only 

improve the lives of Canadians, but they 

also represent homegrown technology we 

can develop and export around the world,” 

says Trevisani.

The need to boost exports while adapting 

to the effects of climate change is also top 

of mind in Canada’s wheat industry, which 

generates more than $5 billion in export 

revenues every year.

Again, partnerships are becoming the 

norm. The National Research Council (NRC) 

has teamed with Agriculture and Agri-Food 

Canada, the province of Saskatchewan and 

the University of Saskatchewan to form the 

Canadian Wheat Alliance (CWA). Together, 

they are developing new wheat varieties that 

increase yields, use less fertilizer and are 

more resistant to environmental stresses like 

disease, heat, cold, drought and flood. 

In one project, two of the world’s lead-

ing plant breeding companies, KWS and  

Syngenta Inc., are working with CWA 

to develop high-quality wheat plants by 

improving doubled haploid technologies, 

which breeders can use to bring new variet-

ies to market faster. Traditional methods can 

be costly, inconsistent and time-consuming. 

“And we’re trying to do it all without 

resorting to GMO techniques so we can 

maintain access to (global) markets,” says 

NRC president John McDougall. “If we do 

this, we will have changed the dynamics and 

economics of the Canadian wheat industry 

with a very big benefit to Canada, and with 

technologies that other people can apply in 

different ways in other parts of the world.”

The NRC was established in 1916 to 

advise government on matters of science and 

industrial research. More than a century later, 

it continues to focus on what McDougall 

describes as “mission-oriented research”.

“We’re not trying to invent knowledge 

as much as we’re trying to put existing 

knowledge to work and that takes a lot of 

time and effort,” says McDougall. “It’s not 

about stuffing knowledge down people’s 

throats. It’s about ensuring that what you 

do is likely to be deployed and that requires 

understanding industry in a holistic way and 

the challenges they are facing.”

BRIDGING THE 
INDUSTRY-ACADEMIC DIVIDE
Bridging the cultural divide between aca-

demia and industry requires mutual trust 

and understanding – something that can take 

years to nurture. One bad experience can 

prove toxic to future collaborations.

To reduce that risk, the Natural Sciences 

and Engineering Research Council of Canada 

(NSERC) has established two types of ‘get 

to know each other’ programs – Engage 

and Connect. They provide small grants of 

up to $25,000 for activities like networking, 

research planning or short-term R&D projects.

“These programs make it very convenient 

for that first date between academic research-

ers and business leaders. There’s minimum 

red tape and turnaround time for these appli-

cations is only 21 days,” says Dr. Mario Pinto, 

president of NSERC, which works with about 

3,500 companies each year.

Some 20% of the companies that worked 

on Engage projects have since established 

more formal partnerships with their univer-

sity partners. As well, one in six students 

who work on Engage projects end up with 

full time jobs with the company after gradua-

tion. Last year alone, the program supported 

academic collaborations with nearly 1400 

companies.

“We’re trying to set up a relationship 

that is long-term so that when an industrial 

client has a need – unanticipated at present 

– they will know who to come back to,” says  

Dr. Pinto.

He cites the example of Dr. Jeff Dahn at 

Dalhousie University in Halifax who has 

worked with 3M for 35 years. The Fortune 

500 company has brought to market sev-

eral patented materials based on technology 

developed by Dahn, including a nickel-

manganese-cobalt positive electrode mate-

rial found today in most electric vehicles 

and power tools. Starting in 2016, Dr. Dahn 

will begin a new five-year partnership with 

Tesla Motors to develop better lithium-ion 

battery technology. It marks the first time 

Tesla has collaborated with a Canadian 

university.

For homegrown multinationals like  

Bombardier Aerospace, partnering with 

local universities is a competitive necessity.  

“I don’t know of a single aerospace com-

pany in the world that doesn’t partner with 

academia. For us, the bulk of our research 

activities and partnerships are done in Cana-

da,” says Jonathan Hack, Bombardier’s man-

ager of strategic technology, university and  

government relations.

Some of that research is done under the 

auspices of the Green Aviation R&D Net-

work (GARDN), a Business-Led Network 

of Centres of Excellence where 30 partners 

from industry and academia share both the 

cost and the risk of developing made-in-

Canada technologies that reduce the environ-

mental footprint of next generation aircraft, 

engines and avionics systems. 

Such research requires access to special-

ized facilities like the anechoic (echo-free) 

wind tunnel at the University of Toronto 

Institute for Aerospace Studies. The tun-

nel had fallen into disrepair and Bombar-

dier helped to refurbish it. That investment 

allowed UTIAS to expand its noise research 

and Bombardier to test new methods to 

reduce aircraft noise levels.

Short-term 

R&D projects help 

companies and academics 

get to know each other
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Wanted: Research Partnerships
Turning science into solutions requires a team effort evolving academia, industry and government

Champions thrive on the best. So when the Toronto Blue Jays wanted a natural grass playing surface at the Rogers Centre, they 
turned to University of Guelph turfgrass researchers for help. Th is research partnership is one reason funding awarded to the 
University of Guelph from business and industry overall rose to nearly $22 million last year, almost a 60 per cent increase. 

For more about research innovation at the University of Guelph, ask for a copy of our annual 
Return on Research report by contacting inforc@uoguelph.ca or fi nd us online at www.uoguelph.ca/research

GAME ON!
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Promote your Organization
Use a corporate ad or logo to promote 

your research and innovation vision, 

activities and accomplishments positioning 

your organization among the best and the 

brightest in Canada.

Showcase your Researchers
Shine the spotlight on the accomplishments 

of your leading researchers. Tell the nation 

why their research is important and how it is 

influencing positive change.

Leaders’ Corner 
Insights from Leaders in R&D and 

Innovation: A unique messaging opportunity

to highlight your organization’s view on 

research and innovation with a short quote 

(up to 50 words). 

Custom Messaging
Do you have a specific message you want 

to convey? We will customize any package

to suit your communication objectives. 

Highlight your Views
Use a sponsored Op-Ed to add your leader’s 

voice to the discussion on this year’s theme 

“Innovation in Canada: Building on 

Research Excellence” or a topic of your 

choice. Join other leaders of some of the 

country’s most influential universities, 

corporations, hospitals, colleges and organizations 

as they discuss their views. 

15 Year Anniversary Spotlights
Canada’s Top 50 Research Universities and Canada’s Top 100 Corporate 

R&D Spenders celebrate 15 years! CIL 2016 will include special spotlights 

highlighting the contributions made by universities and companies to 

Research Excellence in Canada. 

   Something to celebrate. Watch for it! 
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C
ompetition amongst universi-

ties to attract both students 

and faculty can often give 

rise to a perception that it comes at 

the expense of limiting the return 

on the significant investments made 

by governments on behalf of society 

students do to a certain extent drive 

a numbers race in the delicate bal-

ance between financial viability and 

the preservation of academic excel-

lence. Moreover, the environment 

in which researchers from different 

universities compete for government 

research dollars and private sector 

contracts contributes to this notion 

of inter-university competition. The 

fact that stringent criteria are applied 

in assessing the quality of propos-

als put forward and the strength of 

their proponent researchers, and are 

both measured against high standards 

of research excellence is however 

a desirable feature of the granting 

process for individuals and teams 

of researchers, and must remain the 

basis for attribution of funds.

For their part, university administra-

tors have a role to play in balancing 

the above competitive forces through 

ll b ti efforts between universi-

maximizing public and private returns. 

In so doing, institutions can achieve 

their ultimate goals of formation of 

highly qualified personnel, the pursuit 

of knowledge and the socio-economic 

development of the country and wel-

fare of its citizenry. The establishment 

of partnerships among universities is 

especially critical in periods of eco-

nomic austerity as the demonstration 

of value for money spent becomes all 

the more important.

Hence, both governments and uni-

versity officials must make efforts 

to instigate and support new group-

ings of researchers by embracing a 

multidisciplinary approach, building 

upon the best available research tal-

ent, regardless of their organization-

al affiliation. Gone are the days of 

private academic fiefdoms and the 

belief that research excellence must 

be concentrated only in a handful of 

prestigious universities. The future 

id i d l

networks of outstanding researchers 

with complementary skillsets, dedi-

cated to addressing emerging societal 

needs as well as the upcoming chal-

lenges of the twenty-first century.

Governments at both the feder-

al and provincial levels have taken 

several measures to foster greater 

collaboration between researchers 

and promote partnerships with the 

private sector and other end-users 

of the resulting research knowledge. 

In this regard, the government of 

Quebec has been at the forefront of 

this activity through its significant 

investments in the creation of large 

research consortiums, focused on its 

key economic sectors, the upshot 

of which has been to yield major 

benefits and sustainable, long-term 

partnerships. Similarly, federal pro-

grams which require co-financing of 

research projects are also effective in 

promoting partnerships.

Without diminishing in any way 

have achieved both in this country 

and abroad, there is however one 

approach which has barely been 

exploited in Canada and could work 

to enhancing the benefits of uni-

versity and industrial research part-

nerships. It entails the creation and 

development of mixed campuses, 

combining various universities in a 

single location, along with govern-

mental and industrial research cen-

tres, all targeting the same thematic 

fields. This form of collaborative 

model drastically changes the clas-

sical university paradigm; while 

remaining administratively attached 

to their home institutions, researchers 

nevertheless share the same physical 

surroundings, enabling daily contact 

with their university and industry col-

leagues involved in similar or com-

plementary disciplines, all focused on 

common research endeavors.

The benefits of this physical 

proximity are several fold. Firstly, 

it offers the possibility of making 

available and therefore increasing 

the accessibility to large platforms 

of leading edge scientific research 

equipment. Through programs of the 

Canada Foundation for Innovation,  

i t d considerable

sums over the past several years in 

major research infrastructure and 

expects to continue to do so in coming 

years. The sharing by many research-

ers of this world-class equipment 

would constitute an important gain 

by optimizing the level of Canadian 

research and its spin off transfer to 

industry. For researchers, availing 

themselves of this caliber of equip-

ment which otherwise would be diffi-

cult to access, provides a clear advan-

tage in areas of applied research and 

the economic benefits it produces for 

the country. The recently  implement-

ed Canada First Research Excellence 

Fund program would also be enriched 

by consortiums such as these.

The second positive outcome 

would be enhanced training of stu-

dents, especially at the masters and 

doctorate levels. It would also facili-

tate the co-direction of inter-univer-

sity activities, improve the interface 

with industry and its access to high 

performance technology parks, to 

name but a few examples of how the 

model would benefit the university 

sector and its partners. The support 

of governments for such innovative 

approaches should be favored in 

coming years.

Daniel Coderre, PhD 
Rector
INRS University

PARTNER PERSPECTIVE

Mixed Campuses to Foster Inter-university and 

Industrial Partnerships
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At Lakehead University, the 

strength of our research and 

innovation lies within our diversity 

of ideas. Lakehead takes pride in 

instilling a research culture into the 

curriculum from the undergraduate 

to the doctoral level. New questions 

require new ideas and we will contin-

ue to excel at generating these ideas 

through fundamental and applied 

research and meaningful partner-

ships. Global economic prosperity 

will depend upon innovation. Lake-

head is well positioned to be the 

driver of that innovation through our 

strong focus on research and training.

Andrew P. Dean, Ph.D.

Vice President Research & Innovation

The University of Waterloo is 

defining innovation in Canada 

with a unique blend of scholarship, 

real-world work experiences and 

a distinctively entrepreneurial cul-

ture. Universities, especially those 

intensively engaged in research, are 

equipped to bring together the essen-

tial ingredients that will produce 

the type of people the disruption 

economy needs to thrive.

Feridun Hamdullahpur

President and Vice-Chancellor

University of Waterloo
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Solutions to daunting global 

challenges – food, water and 

energy security – will not come 

from any one government, univer-

sity or industry but from all of us 

working together in multi-sectoral 

partnerships across national and dis-

ciplinary boundaries. That’s the new 

paradigm needed to make Canada 

the most innovative country in the 

world.
Peter Stoicheff

President 

University of Saskatchewan

Leaders’ Corne

Queen’s distinguishes itself as one 

of the leading research-intensive 

institutions in Canada. The research 

mission is to advance research excel-

lence, leadership and innovation, as 

well as enhance Queen’s impact at 

a national and international level. 

Through undertaking leading-edge 

research, Queen’s is addressing 

many of the world’s greatest chal-

lenges, and developing innovative 

ideas and technological advances 

brought about by discoveries in a 

variety of disciplines.

Dr. Steven N. Liss

Professor and Vice-Principal (Research)

Queen’s University

>>>>>
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Featured Content

Messaging Opportunities

Space closing 
Friday, October 21

Theme
Canada’s Innovation Leaders (CIL) 2016 editorial theme will focus 

on: Innovation in Canada: Building on Research Excellence 

highlighting unique commentary from respected leaders in the 

innovation and research community. 

These thought-provoking opinion pieces will also be posted on 

our website (www.researchinfosource.com). 

Invited feature editorial contributors include: 

The Honourable Navdeep Singh Bains, 

Minister of Innovation, Science and Economic 

Development; Dr. Gilles Patry, President and 

CEO of the Canada Foundation for Innovation 

(CFI); Dr. Rémi Quirion, Québec’s Chief 

Scientist; Dr. Marc Nantel, Associate Vice-President 

Research & Innovation, Niagara College; and more…

Add

 YOUR 
Voice 

Three universities gain RE$EARCH Infosource’s designation of Research University of the Year in their category for their performance 

on a balanced set of input, output and impact measures for FY2014. These universities demonstrated superior achievement both in 

earning research income and in publishing research in leading scientific journals.

Research Universities of the Year 2015

 Rank Undergraduate Score*

 1 Lakehead University 89.3

 2 Université du Québec à Rimouski 84.0

 3 Trent University 83.2

 Rank Comprehensive Score*

 1 University of Waterloo 95.2

 2 University of Guelph 81.6

 3 Simon Fraser University 70.3

 Rank Medical⁄Doctoral Score*

 1 University of Toronto 100.0

 2 McGill University 68.4

 3 University of British Columbia 64.4

*The Score in each category is out of a possible 100 points based on the following indicators and weighting: 2 input measures: total sponsored research income (20%), and research intensity (20%); 

2 output measures: total number of publications in leading journals (20%) and publication intensity (20%), and 1 impact measure: publication impact (20%). For each measure, the top ranking 

institution is assigned a score of 100 and the other institutions’ scores are calculated as a percentage of the first ranked institution. To be eligible to be included in the Research Universities of the Year 

Tier Group rankings, universities must first have ranked in the top 50% in their respective tier group for all 5 measures.  See www.researchinfosource.com for details.

Canada’s
TOP 50 RESEARCH  
UNIVERSITIES 2015
  

  Research

 Rank 
Sponsored Research Income Faculty** Intensity

    
  % Change 2013- $ per

    
FY2014 FY2013 2013-  2014 Faculty 

 2014  2013 University  
$000 $000 2014 # $000 Province

November 6, 2015
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Atlas Canada
Innovation 

innovationatlas.com

CIHR IRSC
Canadian Institutes of

Health Research
Instituts de recherche

en santé du Canada

Notes:
1. Sponsored research income includes all funds to support research received in the form of 

 a grant, contribution or contract from all sources external to the institution.

2. Financial data were obtained from Statistics Canada.  

3. Fiscal 2013 research income figures may have been adjusted as more accurate information 

 became available.

4. Faculty data were obtained from RE$EARCH Infosource Canadian University R&D Database. 

5. All data are provided for the main university/college including its affiliated institutions, 

 where applicable.

6. All institutions are members of the Canadian Association of University Business Officers 

 (CAUBO).

*Has a medical school               **Includes full, associate and assistant faculty  

+Not a full-service university
++Sponsored research income administered by affiliated hospitals was reported one fiscal 

    year in arrears

(a) Faculty count based on 2011-2012 data as 2013-2014 data were not available.

(b) Faculty count based on 2012-2013 data as 2013-2014 data were not available.

RE$EARCH Infosource Inc. is Canada’s source of R&D intelligence. 

For further information visit www.researchinfosource.com or call (647) 345-3434.

© RE$EARCH Infosource Inc. 2015. Unauthorized reproduction prohibited.

 1 1 University of Toronto* ++ $1,041,374 $1,110,663 -6.2 2,600 $400.5 Ontario

 2 3 Université de Montréal* (a) $548,849 $527,971 4.0 1,879 $292.1 Quebec

 3 2 University of British Columbia* $547,027 $566,789 -3.5 2,395 $228.4 British Columbia

 4 4 McGill University* 
$477,843 $465,209 2.7 1,696 $281.7 Quebec

 5 5 University of Alberta* 
$462,891 $417,757 10.8 1,703 $271.8 Alberta

 6 8 Université Laval* 
$324,803 $306,831 5.9 1,519 $213.8 Quebec

 7 6 University of Calgary* 
$324,212 $328,736 -1.4 1,525 $212.6 Alberta

 8 7 McMaster University* 
$310,608 $322,502 -3.7 915 $339.5 Ontario

 9 9 University of Ottawa* 
$275,266 $297,813 -7.6 1,281 $214.9 Ontario

 10 10 Western University* 
$237,894 $254,457 -6.5 1,245 $191.1 Ontario

 11 14 University of Saskatchewan*  $195,264 $157,976 23.6 1,117 $174.8 Saskatchewan

 12 12 University of Waterloo 
$177,425 $166,920 6.3 1,106 $160.4 Ontario

 13 16 University of Manitoba* 
$154,280 $137,281 12.4 1,252 $123.2 Manitoba

 14 11 Queen’s University* 
$148,486 $189,990 -21.8 768 $193.3 Ontario

 15 13 University of Guelph 
$146,657 $158,255 -7.3 738 $198.7 Ontario

 16 15 Dalhousie University*  
$128,084 $148,879 -14.0 1,037 $123.5 Nova Scotia

 17 19 Université de Sherbrooke* $121,938 $120,969 0.8 1,134 $107.5 Quebec

 18 20 Simon Fraser University $103,130 $102,643 0.5 831 $124.1 British Columbia

 19 18 University of Victoria 
$95,428 $124,779 -23.5 700 $136.3 British Columbia

 20 17 Memorial University of Newfoundland* (b) $87,782 $127,816 -31.3 935 $93.9 Newfoundland

 21 21 York University 
$78,719 $72,040 9.3 1,348 $58.4 Ontario

 22 22 Université du Québec à Montréal $70,384 $71,262 -1.2 1,139 $61.8 Quebec

 23 23 Institut national de la recherche scientifique+ $61,903 $55,778 11.0 149 $415.5 Quebec

 24 24 Carleton University 
$59,144 $55,160 7.2 748 $79.1 Ontario

 25 26 Concordia University 
$45,670 $44,358 3.0 777 $58.8 Quebec

 26 25 University of New Brunswick $42,505 $49,115 -13.5 440 $96.6 New Brunswick

 27 27 Ryerson University 
$40,782 $32,400 25.9 794 $51.4 Ontario

 28 28 University of Windsor 
$30,486 $29,734 2.5 471 $64.7 Ontario

 29 29 Université du Québec à Chicoutimi $27,436 $27,418 0.1 236 $116.3 Quebec

 30 31 École de technologie supérieure+ $26,614 $23,883 11.4 155 $171.7 Quebec

 31 30 Université du Québec à Trois-Rivières $22,942 $24,039 -4.6 418 $54.9 Quebec

 32 32 Lakehead University* 
$22,717 $22,465 1.1 325 $69.9 Ontario

 33 34 Université du Québec à Rimouski $18,742 $20,580 -8.9 200 $93.7 Quebec

 34 33 University of Regina 
$18,472 $20,778 -11.1 398 $46.4 Saskatchewan

 35 36 University of Lethbridge 
$18,227 $17,228 5.8 335 $54.4 Alberta

 36 38 Laurentian University* 
$17,139 $16,442 4.2 400 $42.8 Ontario

 37 41 Brock University 
$16,391 $14,285 14.7 568 $28.9 Ontario

 38 39 Royal Military College of Canada $16,021 $14,962 7.1 186 $86.1 Ontario

 39 40 Trent University 
$14,575 $14,310 1.9 257 $56.7 Ontario

 40 37 Université du Québec en Abitibi-Témiscamingue $14,343 $16,511 -13.1 102 $140.6 Quebec

 41 35 University of Prince Edward Island $13,236 $17,391 -23.9 239 $55.4 Prince Edward Island

 42 42 Wilfrid Laurier University 
$12,737 $12,961 -1.7 534 $23.9 Ontario

 43 44 University of Northern British Columbia $12,323 $10,105 21.9 173 $71.2 British Columbia

 44 47 Université de Moncton 
$10,763 $8,596 25.2 353 $30.5 New Brunswick

 45 43 University of Ontario Institute of Technology $9,820 $10,562 -7.0 187 $52.5 Ontario

 46 48 Saint Mary’s University 
$8,735 $8,306 5.2 247 $35.4 Nova Scotia

 47 45 St. Francis Xavier University $8,643 $8,845 -2.3 221 $39.1 Nova Scotia

 48 46 Université du Québec en Outaouais $8,067 $8,704 -7.3 219 $36.8 Quebec

 49 49 University of Winnipeg 
$7,851 $8,177 -4.0 265 $29.6 Manitoba

 50 50 Acadia University 
$7,017 $6,966 0.7 202 $34.7 Nova Scotia
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1. Data were obtained through annual reports, financial statements, securities commission filings, or 

 through a survey.

2.  We have attempted, wherever possible, to provide gross R&D spending before deduction of investment tax 

 credits or government grants.  

3.  We have attempted, wherever possible, to provide revenue net of interest and investment income.

4.  FY2013 R&D spending figures may have been adjusted as more accurate information became available.

5.  Canadian-owned company results include worldwide revenue and R&D spending; foreign subsidiaries (fs) 

 include revenue and R&D spending for their Canadian operations only.

*Converted to CDN$ at annual average 2014 = 1.1045, 2013 = 1.0299 (Bank of Canada)  

**Based on companies with $2 million or more of revenue  

+Not current name/acquired/merged

++Fiscal 2015 results were used for year-ended January or February 

fs = Foreign subsidiary (includes revenue and R&D spending for Canadian operations only)

nd = Not disclosed   
(a)  Sanofi Pasteur Limited and Sanofi-aventis Canada Inc. (including Genzyme Canada).
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 1 1 Bombardier Inc.* $2,022,340 $2,193,719 -7.8 $22,212,600 9.1 Aerospace

 2 2 BlackBerry Limited* ++ $785,300 $1,324,470 -40.7 $3,683,508 21.3 Comm/Telecom Equipment

 3 3 Magna International Inc.* $585,385 $576,752 1.5 $40,469,985 1.4 Automotive

 4 4 BCE Inc. 
$546,000 $575,400 -5.1 $21,000,000 2.6 Telecommunications Services

 5 5 Pratt & Whitney Canada Corp. (fs) $542,000 $544,782 -0.5 nd  Aerospace

 6 6 IBM Canada Ltd. (fs) 
$466,000 $492,000 -5.3 nd  Software & Computer Services

 7 8 Canadian Natural Resources Limited $450,000 $390,000 15.4 $18,863,000 2.4 Energy/Oil & Gas

 8 7 Rogers Communications Inc. $418,000 $394,000 6.1 $12,850,000 3.3 Telecommunications Services

 9 9 Atomic Energy of Canada Limited+ $346,900 $353,600 -1.9 $129,977 266.9 Engineering Services

 10 10 Ericsson Canada Inc. (fs) $315,000 $318,000 -0.9 nd  Comm/Telecom Equipment

 11 12 Apotex Inc. 
$311,105 $222,439 39.9 $1,924,956 16.2 Pharmaceuticals/Biotechnology

 12 16 Constellation Software Inc.* $287,518 $190,554 50.9 $1,843,790 15.6 Software & Computer Services

 13 20 Valeant Pharmaceuticals International, Inc.* $271,707 $161,473 68.3 $9,127,036 3.0 Pharmaceuticals/Biotechnology

 14 11 CGI Group Inc. 
$262,492 $252,116 4.1 $10,499,692 2.5 Software & Computer Services

 15 14 AMD Canada (fs) 
$206,000 $211,000 -2.4 $432,000 47.7 Electronic Systems & Parts

 16 19 Open Text Corporation* $195,313 $168,916 15.6 $1,794,480 10.9 Software & Computer Services

 17 21 TELUS Corporation $194,000 $161,000 20.5 $12,002,000 1.6 Telecommunications Services

 18 18 General Motors of Canada Limited (fs) $190,000 $182,089 4.3 nd  Automotive

 19 15 Imperial Oil Limited $175,000 $199,000 -12.1 $36,231,000 0.5 Energy/Oil & Gas

 20 22 BRP Inc.++ 
$158,200 $144,900 9.2 $3,524,700 4.5 Transportation

 21  Suncor Energy Inc. $150,000 $150,000 0.0 $41,516,000 0.4 Energy/Oil & Gas

 22 23 CAE Inc. 
$149,000 $144,096 3.4 $2,114,900 7.0 Aerospace

 23 27 MDA 
$138,951 $116,602 19.2 $2,098,837 6.6 Software & Computer Services

 24 37 Mitel Networks Corporation* $130,662 $57,366 127.8 $1,219,368 10.7 Comm/Telecom Equipment

 25 24 Sanofi (fs) (a) 
$130,471 $129,100 1.1 $677,946 19.2 Pharmaceuticals/Biotechnology

 26 13 Cenovus Energy Inc. $124,000 $213,000 -41.8 $19,642,000 0.6 Energy/Oil & Gas

 27 17 Syncrude Canada Ltd. $112,094 $185,165 -39.5 nd  Energy/Oil & Gas

 28 25 GlaxoSmithKline Inc. (fs) $110,125 $118,224 -6.9 $868,951 12.7 Pharmaceuticals/Biotechnology

 29 28 Hydro-Québec 
$106,000 $100,000 6.0 $13,638,000 0.8 Electrical Power & Utilities

 30 29 Cisco Canada (fs) 
$104,156 $94,554 10.2 nd  Comm/Telecom Equipment

 31 34 Sierra Wireless, Inc.* $91,286 $78,253 16.7 $605,844 15.1 Comm/Telecom Equipment

 32 30 Westport Innovations Inc.* $85,568 $94,517 -9.5 $144,213 59.3 Transportation

 33 26 Ontario Power Generation Inc. $84,000 $117,000 -28.2 $4,963,000 1.7 Electrical Power & Utilities

 34 31 PMC-Sierra Ltd.* (fs) 
$78,003 $82,278 -5.2 $129,928 60.0 Electronic Systems & Parts

 35 35 Janssen Inc. (fs) 
$73,916 $67,430 9.6 $1,614,490 4.6 Pharmaceuticals/Biotechnology

 36 32 Amgen Canada Inc. (fs) $73,900 $79,963 -7.6 nd  Pharmaceuticals/Biotechnology

 37 36 Linamar Corporation $70,004 $64,274 8.9 $4,171,561 1.7 Automotive

 38 52 Redknee Solutions Inc.* $68,715 $35,452 93.8 $284,626 24.1 Software & Computer Services

 39 33 Pfizer Canada Inc. (fs) 
$68,302 $78,324 -12.8 $1,483,463 4.6 Pharmaceuticals/Biotechnology

 40 40 Evertz Technologies Limited $60,196 $52,851 13.9 $325,524 18.5 Comm/Telecom Equipment

 41 38 EXFO Inc.* 
$57,901 $55,959 3.5 $254,925 22.7 Medical Devices & Instrumentation

 42 53 Bayer Inc. (fs) 
$57,089 $33,897 68.4 $726,265 7.9 Pharmaceuticals/Biotechnology

 43 42 NOVA Chemicals Corporation* (fs) $53,016 $50,466 5.1 $5,698,116 0.9 Chemicals & Materials

 44 51 Huawei Canada (fs) 
$52,800 $35,900 47.1 $335,200 15.8 Comm/Telecom Equipment

 45  Shell Canada Limited $50,000 $100,000 -50.0 $9,250,000 0.5 Energy/Oil & Gas

 46 45 Novelis Inc.* (fs) 
$49,703 $47,376 4.9 $10,787,652 0.5 Mining & Metals

 47 48 Pharmascience Inc. $45,821 $42,455 7.9 $725,350 6.3 Pharmaceuticals/Biotechnology

 48 43 SMART Technologies Inc.* $45,564 $50,271 -9.4 $650,773 7.0 Computer Equipment

 49 44 Trican Well Service Ltd. $45,100 $48,700 -7.4 $2,703,858 1.7 Energy/Oil & Gas

 50 67 Tekmira Pharmaceuticals Corporation* + $42,759 $22,100 93.5 $16,516 258.9 Pharmaceuticals/Biotechnology

 51  Servier Canada Inc. (fs) $40,245 $35,808 12.4 $274,996 14.6 Pharmaceuticals/Biotechnology

 52 54 Dorel Industries Inc.* $39,885 $33,889 17.7 $2,957,358 1.3 Other Manufacturing

 53 57 Martinrea International Inc. $38,835 $31,449 23.5 $3,598,645 1.1 Automotive

 54 64 TransCanada Corporation $38,809 $23,911 62.3 $10,185,000 0.4 Energy/Oil & Gas

 55 58 Enghouse Systems Limited $38,147 $31,149 22.5 $219,987 17.3 Software & Computer Services

 56 70 ProMetic Life Sciences Inc. $36,635 $19,520 87.7 $23,010 159.2 Pharmaceuticals/Biotechnology

 57 50 Cascades Inc. 
$36,526 $39,213 -6.9 $3,561,000 1.0 Forest & Paper Products

 58 61 Pason Systems Inc. 
$35,427 $27,252 30.0 $499,272 7.1 Software & Computer Services

 59 60 Monsanto Canada Inc. (fs) $32,309 $27,451 17.7 $697,196 4.6 Agriculture & Food

 60 63 Descartes Systems Group Inc.* ++ $31,011 $26,655 16.3 $188,715 16.4 Software & Computer Services

 61  Shopify Inc.* 
$30,053 $15,009 100.2 $115,992 25.9 Software & Computer Services

 62 49 SNC-Lavalin Group Inc. $28,629 $39,900 -28.2 $8,238,762 0.3 Engineering Services

 63 62 Thales Canada Inc. (fs) 
$26,399 $26,951 -2.0 $349,902 7.5 Electronic Systems & Parts

 64 66 AEterna Zentaris Inc.* $26,367 $22,461 17.4 $1,158  Pharmaceuticals/Biotechnology

 65 96 Avigilon Corporation $24,689 $11,770 109.8 $271,411 9.1 Computer Equipment

 66 75 Celestica Inc.* 
$21,759 $17,921 21.4 $6,219,771 0.3 Electronic Systems & Parts

 67 76 Sandvine Corporation* $21,595 $17,781 21.4 $136,289 15.8 Comm/Telecom Equipment

 68  Lockheed Martin Canada (fs) $21,032 $19,898 5.7 $385,355 5.5 Aerospace

 69 80 Northland Power Inc. $21,024 $17,512 20.1 $760,071 2.8 Electrical Power & Utilities

 70  Héroux-Devtek Inc. $20,982 $12,762 64.4 $272,034 7.7 Aerospace

 71 83 Performance Sports Group Ltd.* $20,382 $16,536 23.3 $492,805 4.1 Other Manufacturing

 72 78 Tembec Inc. 
$20,200 $17,692 14.2 $1,491,000 1.4 Forest & Paper Products

 73 74 Teck Resources Limited $20,000 $18,000 11.1 $8,599,000 0.2 Mining & Metals

 74 87 AstraZeneca Canada Inc. (fs) $19,235 $15,116 27.2 $640,588 3.0 Pharmaceuticals/Biotechnology

 75 77 ViXS Systems Inc.* ++ $19,206 $17,715 8.4 $42,430 45.3 Electronic Systems & Parts

 76 68 DragonWave Inc.* ++ $18,569 $20,545 -9.6 $174,253 10.7 Comm/Telecom Equipment

 77 86 IMAX Corporation* 
$17,778 $15,213 16.9 $320,903 5.5 Other Services

 78  Transition Therapeutics Inc. $17,614 $9,156 92.4 $0  Pharmaceuticals/Biotechnology

 79 97 Rio Tinto Iron & Titanium Inc. (fs) $17,057 $11,744 45.2 $1,193,000 1.4 Mining & Metals

 80  Kinaxis Inc.* 
$17,034 $10,729 58.8 $77,375 22.0 Software & Computer Services

 81 89 Computer Modelling Group Ltd. $16,439 $14,364 14.4 $74,503 22.1 Software & Computer Services

 82 79 Ballard Power Systems Inc.* $15,788 $17,629 -10.4 $75,902 20.8 Machinery

 83 91 Winpak Ltd.* 
$15,767 $13,487 16.9 $868,970 1.8 Rubber & Plastics

 84 71 QLT Inc.* 
$15,245 $19,063 -20.0 $0  Pharmaceuticals/Biotechnology

 85 69 Resolute Forest Products Inc. (fs) $14,500 $20,400 -28.9 $3,168,000 0.5 Forest & Paper Products

 86 93 Mediagrif Interactive Technologies Inc. $14,381 $12,267 17.2 $65,376 22.0 Software & Computer Services

 87 94 Canadian Solar Inc.* $14,356 $12,035 19.3 $1,430,139 1.0 Energy/Oil & Gas

 88 72 Oncolytics Biotech Inc. $13,824 $18,506 -25.3 $0  Pharmaceuticals/Biotechnology

 89 98 Halogen Software Inc.* $13,511 $11,226 20.4 $62,580 21.6 Software & Computer Services

 90 85 ShawCor Ltd. 
$13,053 $15,687 -16.8 $1,890,029 0.7 Other Manufacturing

 91 95 Absolute Software Corporation* $12,177 $11,771 3.4 $100,486 12.1 Software & Computer Services

 92  Novadaq Technologies Inc.* $11,909 $8,213 45.0 $51,470 23.1 Medical Devices & Instrumentation

 93  Titan Medical Inc.* 
$11,795 $5,515 113.9 $0  Medical Devices & Instrumentation

 94  Neptune Technologies & Bioressources Inc. ++ $11,026 $8,526 29.3 $15,070 73.2 Pharmaceuticals/Biotechnology

 95  Trillium Therapeutics Inc. $10,919 $3,571 205.8 $0  Pharmaceuticals/Biotechnology

 96 59 Resverlogix Corp.* 
$10,855 $29,668 -63.4 $0  Pharmaceuticals/Biotechnology

 97  Tesco Corporation* 
$10,574 $8,835 19.7 $599,734 1.8 Energy/Oil & Gas

 98  Concordia Healthcare Corp.* $10,273 $1,989 416.5 $134,960 7.6 Pharmaceuticals/Biotechnology

 99  Velan Inc.* ++ 
$10,196 $9,109 11.9 $503,376 2.0 Other Manufacturing

 100  Aurinia Pharmaceuticals Inc.* $10,106 $2,249 349.4 $307  Pharmaceuticals/Biotechnology
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Included in the cost for all advertisers: Your logo will be prominently 
displayed on our website (www.researchinfosource.com) with a link 
back to your own website.  You will have ongoing exposure for one 
full year after print. Does not apply to Leaders’ Corner.

AD SIZE  INCLUDES  NET RATE

Full Page Logo on the University, Corporate, Hospital or College List

10.5” x 19.875” 500 offprints $38,625

1/2 Page:  Logo on the University, Corporate, Hospital or College List

10.5” x 9.9” 350 offprints $21,115

1/3 Page:  Logo on the University, Corporate, Hospital or College List

10.5” x 6.4” 300 offprints $15,450

1/4 Page: 5.16” x 9.9” (vert.) Logo on the University, Corporate, Hospital or College List

10.5” x 4.9” (horiz.) 250 offprints $11,590

1/8 Page:  Logo on the University, Corporate, Hospital or College List

5.16” x 4.9” 100 offprints $6,440

Logo only  10 offprints  $2,575

Leaders’ Corner: Call out + Picture Maximum 50 words

 10 offprints $2,575

Premium Placement 1/3 page ad OFC, OBC or facing Top List +15% to net rate

Custom  Call for details

* Average over 12 months 
with highest volume 
October-November.

Note:  Cost will depend on both print and online ad size, duration and timing of online run, and number of page placements.  
We will customize any package to suit your communication objectives.

Rates & Packages
PRINT

PREMIUM PACKAGES: PRINT + ONLINE
GOLD
• Full Page Print Ad

• Leaderboard Ad placement on 

 2 pages (eg., home page & Top 50 

 Research Universities page)

• 2 month duration 

 $41,300

SILVER
• ½ Page Print Ad

• Banner Ad placement on 2 pages 

 (eg., Canada’s Innovation Leaders & 

 Top 100 Corporate R&D Spenders page)

• 2 month duration 

 $26,600

BRONZE
• ¼ Page Print Ad

• Half Banner Ad placement on 2 pages 

 (eg., Canada’s Innovation Leaders & Top 

 100 Corporate R&D Spenders page)

• 2 month duration 

 $17,600
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ONLINE
  RATE

AD TYPE & SIZE    POSITION(S) AVAILABLE     1 MONTH 2 MONTHS 3 MONTHS

Leaderboard: 728 x 90 Run of site; includes URL link $5,000 $8,500 $12,750

Banner: 468 x 60 Run of site; includes URL link $4,250  $7,225 $10,837

Half Banner: 234 x 60 Run of site; includes URL link $3,500 $5,950 $ 8,925

15%
DISCOUNT

10%
DISCOUNT

5%
DISCOUNT

ONLINE FACTS: 
6,506* Unique Monthly Visitors
663,021 Page Views
5.23 Average Page Views
3 Minutes – Average Visit

C I
L



1352 Bathurst St., Suite 402, Toronto, ON M5R 3H7
Tel: 647-345-3434             @R_Infosource         www.researchinfosource.com

Innovation Guide
A N N U A L 

2016 DATES CONTACT

MATERIAL REQUIREMENTS

MECHANICAL REQUIREMENTS (no bleed, live area)

Space Close  ............................. Friday, October 21

Material Due  ............................ Friday, October 28

Issuance .......................... Thursday, November 17

For advertising rates, changes/alterations, or any inquiries
concerning space booking, production or ad material due 
dates please contact:
Arlene Dwyer arlene@researchinfosource.com

Cell: 647-834-8994 Offi ce: 647-345-3434 Ext 23

PRINT ADS  

• Supply high res, Press-Ready PDFs (PDF-X1A).
• Resolution of 266-300 dpi with fonts embedded. 
• No bleeds allowed.  
• Colour must be specifi ed as process (CMYK). 
• All spot and pantone colours must be removed from fi le.

EDITORIAL/IMAGES/LEADERS’ CORNER

• Supply high resolution, 266 dpi, jpg photo, min 2.5” wide. 
• Include byline (full name/title of person and company name).
• Label all fi les by company name. 
• 1/2 page word count = 1,300 words, plus heading
• 1/3 page word count = 1,000 words, plus heading
• 1/4 page word count = 685 words, plus heading
• 1/8 page word count = 315 words, plus heading
• Leaders’ Corner word count = 50 words

LOGOS

• Provide logos separately – BOTH jpg & eps format.
• Label all fi les by company name. 

ONLINE

• Files to be submitted in jpg format; 56kb in size.

• Click-through URL link to be provided. Please do not embed the 

 URL within the fi le.  All click-through URLs must open in a new 

 browser window.

• Creative is required a minimum of three (3) business days in 

 advance of posting date for testing.

File Submission:  Email fi les under 15MB or through third 
party FTP services (We Transfer or Hightail).
Always include a low-res JPG for our reference.
For FTP info, please contact Arlene Dwyer.

Note: If artwork is required, production charges apply and will be quoted as neccesary.
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